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h the Federal Communications Commission concludes its 
review of rules that seek to protect localism, competition, and 
diversity in the media, and prepares to release new rules 
governing media ownership, I write to strongly caution against 
any "liberalization" that will exacerbate the media 
concentration in the U.S., and in particular the existing lack 
of authentically local television news in the southern 
California market. 

This is the most significant decision the FCC will make 
during your tenure. Your handling of the television-radio cross 
ownership rule, the broadcast-newspaper crosa ownership ban, the 
national television ownershlp rule, the duopoly rule for radio, 
the local televifiion ownership rule, and the dual network rule 
will affect television, radio, newspapers, cable TV, and 
Internet news and entertainment for years to come. 

There is no need for further media concentration. There 
are those who say that the presence of 200 cable or satellite 
television channels offers "diversity." But not only is the 
vast majority of this programming produced by a very f e w  
enormous global media firms, it is nearly bereft of the kind of 
diVerBity that enhances community life. 

As a resident of southern California, I am very concerned 
about the lack o f  local television news and programming. There 
are over 20 million people in the LOS mgeles television market, 
the second largest media market in the United States. In this 
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vast city-state, the overwhelming majority of media content is 
generated for national and global entertainment and information. 
The patina of "local" news coverage is in fact little more than 
what is readily collected within easy driving distance of 
Hollywood. Orange County, whose population of 3 million is 
larger than 20 states, is constantly s&jected to irrelevant 
"local news" about the Los Angeles School Board, and only genuin 
coverage of seriously local concerns. 
media conglomeration, we have lost a critically important 
component of community life. 

Because of the existing 

What is needed in southern California is subdivision of the 
local broadcast market into more manageable populations. 
Without Commission action, however, license owners will invest 
in localizing only their advert'ieing--not their programming. 

Instead of meeting these needs, the FCC appears headed in 
the opposite direction. Already, local radio "news" in southern 
California amounts to "rip-and-read" from the area's dominant 
newspaper, the Las Angeles Times .  Permitting the dominant paper 
(itself owned by the Cbfcago Tribune) to be co-owned with local 
television stations would maka this already-unacceptable 
situation antithetical to the conmnrnity interest. Likewise, 
permitting media conglomerates to own more than a third of the 
national market will make already-too-high barriers to e n t q  
insurmountable f o r  would-be competitors In Southern California 
or elsewhere. 

This is not to say that all mergers or alliances are anti- 
competitive. Indeed, the proposed merger of Univision 
Communications, Inc. and the Hispanic Broadcasting Corporation 
(which as you know has already received conditional approval by 
the U.S. Department of Justice) is an example of pro-competitive 
market forces working in favor of the consumer and of 
strengthened diversity in broadcast competition. 

In the Univision-HBC merger, the combined company will 
constitute less than 1% of national radio station ownership, and 
less than 3* of broadcast television properties. Moreover, 
since Univision, a television bmadcast'company, owns no radio 
stations, and since HBC, a radio station operator, owns no 
television stations, no like properties will ba consolidated as 
a result of this merger. Rather, the msrger will create a 
stronger competitor t~ the dominant medla giants. 
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For these reason8, I urge the Commission to reject any 
across-the-board "liberalization" of the vitally important 
protections against media concentration'in the United States, 
and instead to continue to evaluate proposed media mergers and 
acquisitions on a case-by-case basis under existing rules. I 
also urge you to consider the dearth of authentically local newa 
in southern California, and to carefully measure the 
advisability of any prOgo8ed rule changes against the yardatick 
of their impact on this region. 

I appreciate your consideration of,my thoughts on these 
ieeues, and hope you will keep me informed of any actions that 
the Commission takes on this matter. 

U.S. Representative 
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